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INTRODUCTION & METHODOLOGY

Riley Research Associates surveyed Oregon households regarding their awareness and perceptions on a variety of
subjects, and sponsored the following public interest questions. The scientific telephone poll was conducted among 504
adults (age 16+) throughout the state. The statewide sample of 504 is considered accurate to within +/-4.36% at a 95%
level of confidence. Fielding took place between Monday, January 17, and Friday, January 21, 2005. Calls were made
between the hours of 5:00 and 9:00 pm.

The cross tabulations include a geographic breakout. In these tables the Portland Metropolitan Area includes Multnomabh,
Washington, and Clackamas Counties. The Willamette Valley column includes: Marion, Polk, Yamhill, Linn, Benton, and
Lane Counties. The Southern Oregon category includes: Jackson, Douglas, Josephine, and Klamath Counties. Central
and Eastern Oregon Counties are dubbed “Eastern,” and the “Coast” includes all coastal counties except Lane. Political
party was self-identified.

KEY FINDINGS

e Oregonians strongly support reinstatement of a 10 cent a pack tobacco tax (71 percent to 25 percent)
The strongest supporters are women (75 percent) and those with post-graduate degrees (87 percent).

e A slight majority opposes new Oregon Lottery line games (51 percent oppose and 45 percent favor).
The strongest opponents are middle age Oregonians (45-54), among whom 64% oppose the slot-type games.

e The promise of a bigger share of Lottery revenue does nothing to win the new games more support (51
percent oppose and only 43 percent favor)

e There’s no groundswell of support for a stabilizing sales tax (55 percent oppose, while 40 percent support).
We asked Oregonians to consider -- for the purpose of stability -- a constitutionally limited sales tax, revenue
neutral, and tied to lower income taxes. Most said no thanks: those with post-graduate degrees represented the
only demographic segment in favor of the idea (58%).

Riley Research Associates is a 16-year-old Portland-based research organization, conducting polling for marketing, public
relations, and planning. For more information contact:

Michael J. Riley
Phone: 503-222-4179 or e-mail: mriley@rileyresearch.com
On the Web: RileyResearch.com
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Q1. Last year a 10-cent per pack tobacco tax ended. Would you support or oppose the reinstatement of a 10-cent
per pack tobacco tax dedicated to the Oregon Health Plan? Strongly or somewhat?

Unweighted Base

Support
Strongly support

Somewhat support

Oppose

Somewhat oppose

Strongly oppose

Don't know / Refused

Don't know /Refused

Chi Square
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Total

504

358
71%
277
55%
81
16%

125
25%
40
8%
85
17%

21
4%
21
4%

GENDER AGE EDUCATION REGION PARTY
HS Some Port Wil Sou- Eas- Coas
Fe- 16- 25- 35-  45- 55- or Cllg 4-yr Grad land mtte thrn tern tal

Male male 24 34 44 54 64 65+ Less Trad Dgre Dgre Area VIy Ore Ore Ore Dem Rep Othr None
245 257 45 56 91 106 102 101 134 188 100 77 185 146 75 18 28 190 184 51 64
49% 51% 9% 11% 18% 21% 20% 20% 27% 37% 20% 15% 37% 29% 15% 4% 6% 38% 37% 10% 13%
164 193 35 41 69 71 82 58 85 125 78 67 132 106 53 11 18 144 124 35 46
67% 75% 78% 73% 76% 67% 80% 57% 63% 66% 78% 87% 71% 73% 71% 61% 64% 76% 67% 69% 72%
124 152 24 33 52 50 72 44 61 91 61 62 107 80 36 7 17 117 90 29 33
51% 59% 53% 59% 57% 47% 71% 44% 46% 48% 61% 81% 58% 55% 48% 39% 61% 62% 49% 57% 52%
40 41 11 8 17 21 10 14 24 34 17 5 25 26 17 4 1 27 34 6 13
16% 16% 24% 14% 19% 20% 10% 14% 18% 18% 17% 6% 14% 18% 23% 22% 4% 14% 18% 12% 20%
72 52 10 13 16 32 19 34 44 54 17 8 45 32 20 6 8 38 56 13 15
29% 20% 22% 23% 18% 30% 19% 34% 33% 29% 17% 10% 24% 22% 27% 33% 29% 20% 30% 25% 23%
28 11 4 8 8 4 5 11 17 14 8 1 17 5 9 1 4 9 21 3 5
11% 4% 9% 14% 9% 4% 5% 11% 13% 7% 8% 1% 9% 3% 12% 6% 14% 5% 11% 6% 8%
44 41 6 5 8 28 14 23 27 40 9 7 28 27 11 5 4 29 35 10 10
18% 16% 13% 9% 9% 26% 14% 23% 20% 21% 9% 9% 15% 18% 15% 28% 14% 15% 19% 20% 16%
9 12 0 2 6 3 1 9 5 9 5 2 8 8 2 1 2 8 4 3 3
4% 5% 0% 4% 7% 3% 1% 9% 4% 5% 5% 3% 4% 5% 3% 6% 7% 4% 2% 6% 5%
9 12 0 2 6 3 1 9 5 9 5 2 8 8 2 1 2 8 4 3 3
4% 5% 0% 4% 7% 3% 1% 9% 4% 5% 5% 3% 4% 5% 3% 6% 7% 4% 2% 6% 5%

10.52 48.02 37.11 18.79 14.00

.033 .001 .001 .279 .301
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Q2. Oregon’'s governor has suggested expanding the Oregon Lottery by adding so-called "line games,” which are
basically video slot machines. Most of the revenue generated from these games would go to the Oregon State
Police. Do you support or oppose expanding the Oregon Lottery for this purpose? Strongly or somewhat?

Unweighted Base

Support
Strongly support

Somewhat support

Oppose

Somewhat oppose

Strongly oppose

Don't know / Refused

Don't know / Refused

Chi Square
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227
45%
126
25%
101
20%

259
51%
82
16%
177
35%

18
4%
18
4%

GENDER AGE EDUCATION REGION PARTY
HS Some Port Wil Sou- Eas- Coas
Fe- 16- 25- 35- 45- 55- or Cllg 4-yr Grad land mtte thrn tern tal

Male male 24 34 44 54 64 65+ Less Trad Dgre Dgre Area VIy Ore Ore Ore Dem Rep Othr None
245 257 45 56 91 106 102 101 134 188 100 77 185 146 75 18 28 190 184 51 64
49% 51% 9% 11% 18% 21% 20% 20% 27% 37% 20% 15% 37% 29% 15% 4% 6% 38% 37% 10% 13%
104 122 30 30 43 33 45 44 68 82 39 35 81 62 32 8 12 92 71 26 30
42% 47% 67% 54% 47% 31% 44% 44% 51% 44% 39% 45% 44% 42% 43% 44% 43% 48% 39% 51% 47%
56 69 13 17 23 20 27 25 41 50 17 16 51 31 19 3 9 47 48 12 16
23% 27% 29% 30% 25% 19% 26% 25% 31% 27% 17% 21% 28% 21% 25% 17% 32% 25% 26% 24% 25%
48 53 17 13 20 13 18 19 27 32 22 19 30 31 13 5 3 45 23 14 14
20% 21% 38% 23% 22% 12% 18% 19% 20% 17% 22% 25% 16% 21% 17% 28% 11% 24% 13% 27% 22%
132 127 14 26 45 68 55 50 60 100 58 39 95 79 40 10 15 87 109 24 34
54% 49% 31% 46% 49% 64% 54% 50% 45% 53% 58% 51% 51% 54% 53% 56% 54% 46% 59% 47% 53%
45 37 6 10 20 22 13 11 11 35 19 17 34 23 12 4 3 30 29 9 12
18% 14% 13% 18% 22% 21% 13% 11% 8% 19% 19% 22% 18% 16% 16% 22% 11% 16% 16% 18% 19%
87 90 8 16 25 46 42 39 49 65 39 22 61 56 28 6 12 57 80 15 22
36% 35% 18% 29% 27% 43% 41% 39% 37% 35% 39% 29% 33% 38% 37% 33% 43% 30% 43% 29% 34%
9 8 1 0 3 5 2 7 6 6 3 3 9 5 3 0 1 11 4 1 0
4% 3% 2% 0% 3% 5% 2% 7% 4% 3% 3% 4% 5% 3% 4% 0% 4% 6% 2% 2% 0%
9 8 1 0 3 5 2 7 6 6 3 3 9 5 3 0 1 11 4 1 0
4% 3% 2% 0% 3% 5% 2% 7% 4% 3% 3% 4% 5% 3% 4% 0% 4% 6% 2% 2% 0%

2.20 35.79 16.79 9.00 20.77

.698 .016 .158 913 .054
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Q3. The Oregon Lottery currently allows lottery retailers to keep about 29% of the revenue generated by video
poker machines. Along with the discussion of adding line games, is a proposal to reduce retailers' take to
between 15% and 18%. Would you support or oppose expanding the Oregon Lottery if it included this proposed
increase in the Oregon Lottery's share of the proceeds? Strongly or somewhat?

Unweighted Base

Support

Strongly support

Somewhat support

Oppose

Somewhat oppose

Strongly oppose

Don't know / Refused

Don't know / Refused

Chi Square
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215
43%

115
23%

100
20%
255

51%

77
15%

178
35%
34
7%

7%

GENDER AGE EDUCATION REGION PARTY
HS Some Port  Will Sou- Eas- Coas
Fe- 16- 25- 35- 45- 55- or Cllg 4-yr Grad land mtte thrn tern tal

Male male 24 34 44 54 64 65+ Less Trad Dgre Dgre Area VIy Ore Ore Ore Dem Rep Othr None
245 257 45 56 91 106 102 101 134 188 100 77 185 146 75 18 28 190 184 51 64
49% 51% 9% 11% 18% 21% 20% 20% 27% 37% 20% 15% 37% 29% 15% 4% 6% 38% 37% 10% 13%
96 118 20 25 39 50 42 39 46 75 49 42 86 53 32 10 12 86 72 20 30
39% 46% 44% 45% 43% 47% 41% 39% 34% 40% 49% 55% 46% 36% 43% 56% 43% 45% 39% 39% 47%
53 61 9 11 18 27 25 25 23 45 19 26 42 33 18 5 7 52 33 15 10
22% 24% 20% 20% 20% 25% 25% 25% 17% 24% 19% 34% 23% 23% 24% 28% 25% 27% 18% 29% 16%
43 57 11 14 21 23 17 14 23 30 30 16 44 20 14 5 5 34 39 5 20
18% 22% 24% 25% 23% 22% 17% 14% 17% 16% 30% 21% 24% 14% 19% 28% 18% 18% 21% 10% 31%
133 121 23 28 48 50 52 51 75 103 46 29 88 80 34 8 15 89 97 30 33
54% 47% 51% 50% 53% 47% 51% 50% 56% 55% 46% 38% 48% 55% 45% 44% 54% 47% 53% 59% 52%
42 34 7 13 14 11 14 16 17 32 13 14 24 26 8 3 5 28 25 12 9
17% 13% 16% 23% 15% 10% 14% 16% 13% 17% 13% 18% 13% 18% 11% 17% 18% 15% 14% 24% 14%
91 87 16 15 34 39 38 35 58 71 33 15 64 54 26 5 10 61 72 18 24
37% 34% 36% 27% 37% 37% 37% 35% 43% 38% 33% 19% 35% 37% 35% 28% 36% 32% 39% 35% 38%
16 18 2 3 4 6 8 11 13 10 5 6 11 13 9 0 1 15 15 1 1
7% 7% 4% 5% 4% 6% 8% 11% 10% 5% 5% 8% 6% 9% 12% 0% 4% 8% 8% 2% 2%
16 18 2 3 4 6 8 11 13 10 5 6 11 13 9 0 1 15 15 1 1
7% 7% 4% 5% 4% 6% 8% 11% 10% 5% 5% 8% 6% 9% 12% 0% 4% 8% 8% 2% 2%

3.29 15.42 26.74 13.00 22.78

511 752 .008 .673 .030
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Q4. Over the years, Oregon has had many discussions about our tax system. A current idea is to establish a
constitutionally limited sales tax, while at the same time lowering income tax rates. The goal of this idea is not to
increase individual taxes but rather to stabilize state revenue by using another source. Supporters argue tourists
and those who work "under the table" to avoid income taxes, would finally be helping to support state services.
Based on this information, would you support or oppose this idea? Strongly or somewhat?

Unweighted Base

Support
Strongly support

Somewhat support

Oppose

Somewhat oppose

Strongly oppose

Don't know / Refused

Don't know / Refused

Chi Square
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204
40%
115
23%

18%

275
55%

13%
211
42%

25
5%

5%

GENDER AGE EDUCATION REGION PARTY
HS Some Port  Will Sou- Eas- Coas
Fe- 16- 25- 35- 45- 55- or Cllg 4-yr Grad land mtte thrn tern tal
Male male 24 34 44 54 64 65+ Less Trad Dgre Dgre Area VIy Ore Ore Ore Dem Rep Othr None
245 257 45 56 91 106 102 101 134 188 100 77 185 146 75 18 28 190 184 51 64
49% 51% 9% 11% 18% 21% 20% 20% 27% 37% 20% 15% 37% 29% 15% 4% 6% 38% 37% 10% 13%
91 111 20 20 32 48 42 41 50 64 42 45 75 60 29 9 12 84 73 21 22
37% 43% 44% 36% 35% 45% 41% 41% 37% 34% 42% 58% 41% 41% 39% 50% 43% 44% 40% 41% 34%
47 68 10 9 19 28 26 22 23 35 24 30 46 33 14 2 8 46 42 10 13
19% 26% 22% 16% 21% 26% 25% 22% 17% 19% 24% 39% 25% 23% 19% 11% 29% 24% 23% 20% 20%
44 43 10 11 13 20 16 19 27 29 18 15 29 27 15 7 4 38 31 11 9
18% 17% 22% 20% 14% 19% 16% 19% 20% 15% 18% 19% 16% 18% 20% 39% 14% 20% 17% 22% 14%
145 130 20 35 55 54 55 56 80 111 54 29 100 7 44 7 14 97 106 29 35
59% 51% 44% 63% 60% 51% 54% 55% 60% 59% 54% 38% 54% 53% 59% 39% 50% 51% 58% 57% 55%
37 27 10 11 11 13 12 7 18 32 10 4 27 14 8 2 2 29 15 7 13
15% 11% 22% 20% 12% 12% 12% 7% 13% 17% 10% 5% 15% 10% 11% 11% 7% 15% 8% 14% 20%
108 103 10 24 44 41 43 49 62 79 44 25 73 63 36 5 12 68 91 22 22
44% 40% 22% 43% 48% 39% 42% 49% 46% 42% 44% 32% 39% 43% 48% 28% 43% 36% 49% 43% 34%
9 16 5 1 4 4 5 4 4 13 4 3 10 9 2 2 2 9 5 1 7
4% 6% 11% 2% 4% 4% 5% 4% 3% 7% 4% 4% 5% 6% 3% 11% 7% 5% 3% 2% 11%
9 16 5 1 4 4 5 4 4 13 4 3 10 9 2 2 2 9 5 1 7
4% 6% 11% 2% 4% 4% 5% 4% 3% 7% 4% 4% 5% 6% 3% 11% 7% 5% 3% 2% 11%
7.20 23.67 25.49 14.34 21.75
125 .257 .013 574 .040
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